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Week 5 Discussion 2 Data Preparation-Data Editing
Data preparation entails organizing raw data from the various collection methods into a form that can be analyzed using statistical techniques (Aaker et al., 2015). During this step of the marketing research process, the researcher has to be accurate because its outcomes determine the quality of the data interpretation and results of the research (Aaker et al., 2015). Data preparation has three main techniques, which are data editing, coding and statistical adjustment of the data when needed (Aaker et al., 2015). For this discussion, I will concentrate on data editing. Data editing involves certain measures aimed at enhancing the quality of the data by identifying and eliminating errors in the data that has been collected by a researcher. These errors may be caused by various factors, such as the misinterpretation or misreading of a question by the respondent (Aaker et al, 2015). Moreover, some respondents may have deliberately or unintentionally skipped a particular question or refused to provide answers (Aaker et al., 2015). Also, the researcher may make typing errors when reporting responses or values obtained from the research (Aaker et al, 2015).
Data editing, therefore, involves automatic and manual measures that identify such errors in the research process, after which the researcher determines ways of correcting the errors (De Waal et al, 2012). For instance, the researcher can use data editing to identify respondents who can be contacted again to collect the omitted data or correct misinterpretations (Aaker et al., 2015). Data editing can also be used to identify the frequency with which certain errors are made, predict the researchers’ expertise, and correct them to minimize their tendency to make similar mistakes in future research (Aaker et al., 2015). As such, data editing can assist in evaluating the validity of the data collection process by determining whether the data meets the purpose for its collection (SCAD, n.d.). However, correcting some errors in the data editing process can be difficult, such as when the respondents cannot be reached. Nonetheless, data editing can provide a general picture of the accuracy of the data collected during the research (SCAD, n.d.).
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